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D10401

The objective of this course is to understand visual
Graphic Design Studio | communication methods. Students will investigate theories
and practical ases to generate their own design contents.

D10402

By researching various cases in the advertising industry,
Advertising Design students will learn about strategic planning and
advertisement making process.
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D10403

This course explores the multi-dimensional aspects of
Brand Communication | branding. Students will practice developing concept and
design which reflects the value of brands.
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D10404
The goal of the course is developing design contents With

Design Contents Studio | in—depth research on cases and trends, students will
propose their own design method.
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This course develops professional image making ability that
Brand Photography visualize the overarching concept and marketing strategies
of the brands.
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Integrated Brand
Communication Study

This communication theory course covers the different
methods of communication and integrated models applied
to today’s branding and marketing campaigns.
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Emotional Branding
Design

The course focuses on the point of interaction between
brands and customers. Students will explore emotional
factors in design which influence the customer touchpoint
experience.
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Brand Design Studio

In this course, students will learn a brand design process
including strategic planning, concept development, and
design expansion.
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Marketing Aesthetics

By learning diverse techniques and styles of design,
students will create esthetically driven approaches for
brands.
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Typography Studio

This course covers the fundamental sense for type such as
grid systems, editing, creating visual system in regards to
typography.
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Advertising
Design

The course introduces the theory and practice of content
planning and advertising design in digital media.
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D10413 Examining consumer behavior and trends with case studies
Consumer Forms and | to gain a better understanding of how they affect design.

Trends Identify social and cultural symptoms and develop
strategies based on them.

~

ST AlL) Eelo| sAe =X

1 a

ro
Am
rol

5 bAtRNSS| detet
£ ¢ojll= Akl 2lAlolEo|nt O2|3 &F o] 2lAlo]
Es FYA Apolo| ZdHnt MAZOIM B|R=2 oot LIZ2S
B AZSHE'AE H|Z=H AL 45 ARIE Sof P27t 2Hast
tol Z2i(xleh), 2o ZH(2Ea]),

AE)E Alo|e| zHAo|ch RpAle

Kl

e
>

2 EH|XH A Ho{LY i

Ral
1>

o oo
™
|z

r

3
a2 =l -]
7

=
o, Tl

o ™
[T
i)
A
]
2 JZ'U_
|0
Hu
£ oy
40
_ol
kI
OH
D\I
o
mr
|.|-
Iy
]

=
n
10
0>
mo

muin

The core of start-ups in the era of multi-variety small-scale

D10414 production is the founder's insight to read

the clear needs of certain people. And often this insight

comes from the founder's own experience and worldview.

The knowledge we need to observe and derive from the

Small Business success stories of small businesses that "start from myself”

Start-up and is the relationship between the founder's senses (taste),
Operation there experiences (story), and the environment (context)

surrounding the founder. Through efforts to actively share

and sympathize with colleagues and others,

we will not only be able to grasp the core of contemporary

brands, but also develop our capabilities for

"small business start-ups starting from myself” in the future.
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Branding Meta—Theory

In the evolving marketing environment where the focus has
shifted from cultivating customers to building fandoms, the
construction of a brand worldview has become central to
branding strategy. A brand worldview is a method of creating
a complex yet unique brand through diverse perspectives.
Accordingly, contemporary branding strategies emphasize the
importance of branding meta—theory, which goes beyond

mere visual expression or communication purposes to

encompass an understanding of the complex structures

operating within social, cultural, experiential, managerial, and
technological systems. This course aims to strengthen the
ability to design integrated branding frameworks by studying
various domains essential to branding, including design and
cultural studies,

human experience, systems thinking, and

business model design.
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Global
BX Design

Global BX
design,

Design is a case—based course grounded in brand
brand
The course examines the

experience, and visual communication

principles. latest trends and
methodologies of leading global brands and analyzes brand
strategies and design development processes that have been
successfully applied in the global marketplace. Students will
explore the structures, methodologies, and decision—making
practices used in professional brand design. This course
engages an

in—depth analyses of contemporary design cases. Through

internationally active designer who offers

these studies, students will examine brand strategy and

design processes within a global environment.”




